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What business is your company really in? That's a question all executives should all ask before demand for

their firm's products or services dwindles.

In Marketing Myopia, Theodore Levitt offers examples of companies that became obsol ete because they
misunderstood what business they were in and thus what their customers wanted. He identifies the four
widespread myths that put companies at risk of obsolescence and explains how business |leaders can shift
their attention to customers' real needs instead.
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From reader reviews:
Malcolm K han:

In thistime globalization it isimportant to someone to find information. The information will make
professionals understand the condition of the world. The health of the world makes the information easier to
share. You can find alot of sourcesto get information example: internet, classifieds, book, and soon. Y ou
will see that now, alot of publisher in which print many kinds of book. The particular book that
recommended to you is Marketing Myopia (Harvard Business Review Classics) this book consist alot of the
information of the condition of thisworld now. This book was represented how does the world has grown
up. The language styles that writer require to explain it is easy to understand. The actual writer made some
investigation when he makes this book. That is why this book suited al of you.

Gregory Kim:

Beside thiskind of Marketing Myopia (Harvard Business Review Classics) in your phone, it could possibly
give you away to get closer to the new knowledge or details. The information and the knowledge you may
got hereis fresh through the oven so don't be worry if you feel like an aged people live in narrow village. It
is good thing to have Marketing Myopia (Harvard Business Review Classics) because this book offers to you
readable information. Do you at times have book but you seldom get what it's exactly about. Oh come on,
that would not happen if you have thisinside your hand. The Enjoyable set up here cannot be questionable,
like treasuring beautiful island. Use you still want to miss this? Find this book in addition to read it from
currently!

Antoinette L efebre:

Do you like reading a book? Confuse to looking for your preferred book? Or your book was rare? Why so
many concern for the book? But just about any people feel that they enjoy intended for reading. Some people
likes looking at, not only science book but in addition novel and Marketing Myopia (Harvard Business
Review Classics) or even others sources were given expertise for you. After you know how the great a book,
you feel desire to read more and more. Science reserve was created for teacher or even students especialy.
Those textbooks are hel ping them to include their knowledge. In additional case, beside science publication,
any other book likes Marketing Myopia (Harvard Business Review Classics) to make your spare time much
more colorful. Many types of book like this.

Jonathan Carney:

A lot of publication has printed but it is different. Y ou can get it by internet on social media. Y ou can choose
the top book for you, science, comedy, novel, or whatever smply by searching from it. It is named of book
Marketing Myopia (Harvard Business Review Classics). Y ou can include your knowledge by it. Without
departing the printed book, it could possibly add your knowledge and make you happier to read. It is most
crucia that, you must aware about e-book. It can bring you from one destination for a other place.
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