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Sales promotions are afact of life for the mgjority of retailers, suppliers, and FMGC stakeholders
commanding up to 75 percent of total marketing budgets. From straightforward discounts on products to
more complex omni-channel consumer competitions and contests, sales promotions play avital role as both
strategic and tactical marketing tools. Those responsible for sales promotions must deliver real resultsin cut-
throat competitive trading environments. However, with limited understanding of the options, principles, and
practices that underpin effective sales promation planning, managers often rely on past experience or
preferences to guide their decision

making. Not surprisingly, many sales promotions fail to achieve their potential. Sales Promotion Decision
Making serves as a vital resource for practitioners. Distilled from over 700 articles and cases, it presents the
findings of comprehensive global research which explores the DNA of sales promotions, including their role,
nature, and function, the critical decision-making processes, and campaign evaluation. Thisis supported with
case studies of sales promotion planning in practice based on research conducted in FMCG and retail
organizations. The book offers the reader a deeper, more comprehensive and critical expert appreciation of
the core concepts that define sales promotions. Thiswill empower decision makers, consultants, and

stakehol ders to make more confident, informed, and effective campaign decisions.
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From reader reviews:
Bernice Hicks:

Within other case, little folks like to read book Sales Promotion Decision Making: Concepts, Principles, and
Practice. Y ou can choose the best book if you'd prefer reading a book. Providing we know about how is
important any book Sales Promotion Decision Making: Concepts, Principles, and Practice. Y ou can add
expertise and of course you can around the world by a book. Absolutely right, simply because from book you
can know everything! From your country until eventually foreign or abroad you will end up known. About
simple issue until wonderful thing it is possible to know that. In this era, we can easily open a book or
perhaps searching by internet system. It is called e-book. Y ou should use it when you feel bored to go to the
library. Let's examine.

Richard Dutton:

What do you regarding book? It is not important to you? Or just adding material when you require something
to explain what your own problem? How about your spare time? Or are you busy person? If you don't have
spare time to do others business, it is make you feel bored faster. And you have time? What did you do? All
people has many questions above. They should answer that question because just their can do in which. It
said that about book. Book is familiar on every person. Yes, it is suitable. Because start from on pre-school
until university need this specific Sales Promotion Decision Making: Concepts, Principles, and Practice to
read.

Gwendolyn Harrison:

This Sales Promotion Decision Making: Concepts, Principles, and Practice is fresh way for you who has
interest to look for some information given it relief your hunger info. Getting deeper you into it getting
knowledge more you know otherwise you who still having bit of digest in reading this Sales Promotion
Decision Making: Concepts, Principles, and Practice can be the light food for you because the information
inside this book is easy to get by simply anyone. These books build itself in the form that is certainly
reachable by anyone, yep | mean in the e-book form. People who think that in book form make them feel
drowsy even dizzy this guide is the answer. So you cannot find any in reading a book especially this one.
Y ou can find actually looking for. It should be here for an individual. So , don't miss that! Just read this e-
book kind for your better life aswell as knowledge.

Miguel Penix:

As acollege student exactly feel bored to be able to reading. If their teacher questioned them to go to the
library or to make summary for some publication, they are complained. Just tiny students that has reading's
spirit or real their passion. They just do what the instructor want, like asked to go to the library. They go to
generally there but nothing reading seriously. Any students feel that looking at is not important, boring along
with can't see colorful photographs on there. Yeah, it isto get complicated. Book is very important for you.



Aswe know that on this era, many ways to get whatever you want. Likewise word says, many waysto reach
Chinese's country. Therefore , this Sales Promotion Decision Making: Concepts, Principles, and Practice can
make you truly feel more interested to read.
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